
www

www

Fax
e-news

Mailing

e.mail

Re
tu

rn
 o

n 
In

ve
st

m
en

t

©
 2

00
9 

bo
rd

er
 c

on
ce

pt
s 

G
m

bH

The border concept principle: integrated 
marketing for higher education

service concepts

integration concepts

social media concepts

alumni concepts

event concepts
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CD & CI development
market research
management consultancy
inhouse workshops and 
seminars
print & web media deve-
lopment
IT & internet consultancy
campaign development
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CRM- & ASP- solutions

promotion in schools
promotion at fairs
promotion in media
event marketing
press service
internet campaigns
road shows
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 data acquisition and assembly

event marketing

(info meetings, conferen-

ces/symposiums, study try 

outs/courses)

counselling service

social media concepts

call centre service
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counselling service

e-mail & fax service

call service

media service

newsletter

direct mailings
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unified messaging and connection with service & call centre
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consultancy

workshops and 
seminars

printed 
media

presentations

recruitment fair

TV
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newspaper
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Event

Community

Event
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