border concepts The border concept principle: integrated

marketing for higher education
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promotion in schools
promotion at fairs
promotion in media
event marketing
press service
intfernet campaigns
road shows

event marketing

(info meetings, conferen-
ces/symposiums, study try
outs/courses)

counselling service

social media concepts

call centre service

CRM- & ASP- solutions data acquisition and assembly unified messaging and connection with service & call centre



